IMRB launches
. web audience
measurement tool

TIMES NEWS NETWORK

Mumbai: IMRB Internation-
al has pipped rival, The Niel-
sen Company, by launching
India’s first large audience
measurement system for the
web. On Monday, IMRB
pitched web audience mea-
surement—or WAM—to ad-
vertisers and media-buying
agencies. Like TAM for TV
andRAM forradio, WAM will
bebased onapanel withame-
tering device that is custom-
builtforIndia.

Although Nielsen and
IMRB have an equal partner-
ship in TAM for television
ratings, the two market re-
search firms would be com-
peting with each other in the
web audience measurement
space. As and when Nielsen
launches its own audience
measurement tool for the in-
ternet, there is bound to be
friction between the twomar-
ketresearchfirms.

Two months ago, Nielsen
had said it was investing in
the development of a new
metrics for measuring audi-
ences in the new medium
based on the convergence
platform. As the shift from a
two-screen medium (televi-
sion and mobile) to a three-
screen medium (with inter-
net) gathers momentum,
Nielsen had then said it
hoped to give a direction to
marketers on where they
could put their advertising

money. Inthe US, The Nielsen
Company is developing Niel- ,
sen Online Campaign Rat-
ings, which will provide au-
dience data comparable to
Nielsen’stelevision ratings.
‘While Nielsen is stilllook-
ing to launch a suitable mod-
el for India, IMRB believes
that WAM will demystify the
medium for marketers.
However, the general con-
sensus among clients was in
favour of a common metrics
which is acceptable to the en-
tire industry. At a panel dis-
cussion on how effective ad-
vertising is on this medium,

NET RESU

Sam Balsara, CMD, Madison,
said the ideal model would be
where the measuring system
is co-owned and co-governed
byrespective industrybodies
such as the AAAI Balsara
said thatthere are other com-
panies like comScore and Vi-
ziSense which also measure
web audiences.

According toIMRB, WAM
will not only track the num-
ber of people who access the
net but also their profiles.
“With WAM, we canfully real-
ize the potential of the inter-
netasanadvertisingand mar-
keting medium. We will be
able to measure the effective-
ness of the medium in terms

* of reach and frequency,” said

Thomas Puliyel, president,
IMRB International.



IMRB launches
Web audience
measurement

Our Bureau
Mumbai, Nov. 1

IMRB has launched WAM
(Web audience measurement),
a tool of audience measure-
ment on the Internet. Akin to
the existing measurements
such as TAM for television and
RAM for radio, WAM is for the
Internet and is based on a pan-
el of people who have a unique
metering device that is custom
built for India.

Mr Thomas Puliyel, Presi-
dent, IMRB International said,
“With WAM, we can fully real-
ise the potential of the Internet
as an advertising and market-
ing medium. We will be able to
measure the effectiveness of
the medium in terms of reach
and frequency, just like any
other medium.”

The WAM system, which
follows the traditional tenets of
audience measurement, has
been piloted for over six
months.' The panel-based ap-
proach adopted by the WAM
system has been made possible
due to a metering technology
custom-built for Indian mar-
ket.

The meter is capable of cap-
turing Internet usage data
from multiple machines and
still attribute it to the same
panellist. Further, the meter al-
lows the flexibility of capturing
only the panel member’s data
in case the machine is used by
multiple users. The meter can
capture data from multiple
browsers (all versions of IE, all
versions of Chrome, Firefox,
Yahoo! Messenger, Google
Talk and MSN Messenger).
The data reporting is being
done through the well-estab-
lished Media Xpress tool, cus-
tomised for  the Internet
market.
>>More on the Web:

WWW.
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IMRB launches web audience measurement tool

o IMRB International has launched an India’s first large audience measurement system for
- the web on November 01, 2010, IMRB pitched web audience measurement or WAM to
.- advertisers and media-buying agencies. Like TAM for TV and RAM for radio, WAM will
o be based on a panel with a metering device that is custom built for India.

Although Nielsen and IMRB have an equal partnership in TAM for television ratings, the
two market research firms would be competing with each other in the web audience
measurement space. As and when Nielsen launches its own audience measurement tool
for the internet, there is bound to be friction between the two market research firms.

Two months ago, Nielsen had said it was investing in the development of a new metrics
for measuring audiences in the new medium based on the convergence platform. As the
shift from a two-screen medium (television and mobile) to a three screen medium (with
internet) gathers momentum, Nielsen had then said it hoped to give a direction to
marketers on where they could put their advertising money. In the US, The Nielsen
Company is developing Nielsen Online Campaign Ratings, which will provide audience
data comparable to Nielsen’s television ratings. While Nielsen is still looking to launch a
suitable model for India, IMRB believes that WAM will demystify the medium for
marketers.

However, the general consensus among clients was in favor of a common metrics which
is acceptable to the entire industry. At a panel discussion on how effective advertising is
on this medium, Sam Balsara, CMD, Madison, said the ideal model would be where the
measuring system is co-owned and co-governed by respective industry bodies such as
the AAAI. Balsara said that there are other companies like comScore and ViziSense
which also measure web audiences.

According to IMRB, WAM will not only track the number of people who access the net but
also their profiles. With WAM, we can fully realize the potential of the internet as an
advertising and marketing medium. We will be able to measure the effectiveness of the
medium in terms of reach and frequency, said Thomas Puliyel, president, IMRB
International.

Source:The Times of India

3 =HARE

00000013

http://www.indg.gov.in/e-governance/imrb-launches-web-audience-measurement-tool/view?set_language=mr[11/8/2010 11:05:40 AM]


http://www.indg.gov.in/e-governance/e-governance/93093e93794d91f94d93094092f-908-92a94d93093693e938928-92f94b91c92893e/
http://www.indg.gov.in/e-governance/right-to-information/92e93e93993f92494091a93e-90592793f91593e930-90592793f92893f92f92e-96896696696b
http://www.indg.gov.in/e-governance/e-governance/vle-corner/
http://www.indg.gov.in/e-governance/e-governance/908-92a94d93093693e93892893e91a94d92f93e-92d93e93092493e924-90992a93292c94d927-90593892393e93094d200d92f93e-93894793593e-935/
http://www.indg.gov.in/e-governance/e-governance/ict-initiatives-in-states-uts/93093e91c94d92f93e90292e927940932-90692f93894091f940-92a94192293e91593e930/
http://www.indg.gov.in/e-governance/e-governance/91593e92f92694793593f93792f915-93894793593e90292e927940932-90692f93894091f940
http://www.indg.gov.in/e-governance/e-governance/mobilegovernance/92e94b92c93e908932-92a94d93093693e938928
http://www.indg.gov.in/e-governance/e-governance/e-govresources/908-92a94d93093693e93892893e935930-91593e93094d92f930924-90593892393e93094d200d92f93e-93890293894d92593e
http://www.indg.gov.in/e-governance/e-governance/utility-forms/93893e93094d93591c92893f915-93894193593f92793e90293893e92094091a947-90593094d91c
http://www.indg.gov.in/e-governance/e-governance/908-93693e938928-91a93094d91a93e-92e90291a-1/
http://www.indg.gov.in/login_form
http://www.indg.gov.in/login_form
http://www.indg.gov.in/login_form
http://www.indg.gov.in/join_form
http://www.indg.gov.in/join_form
http://www.indg.gov.in/join_form
http://www.indg.gov.in/india/download-section
http://www.indg.gov.in/e-governance/imrb-launches-web-audience-measurement-tool/sendto_form
javascript:this.print();
http://www.indg.gov.in/e-governance/imrb-launches-web-audience-measurement-tool/view?set_language=en
http://www.indg.gov.in/e-governance/imrb-launches-web-audience-measurement-tool/view?set_language=hi
http://www.indg.gov.in/e-governance/imrb-launches-web-audience-measurement-tool/view?set_language=as
http://www.indg.gov.in/e-governance/imrb-launches-web-audience-measurement-tool/view?set_language=bn
http://www.indg.gov.in/e-governance/imrb-launches-web-audience-measurement-tool/view?set_language=ta
http://www.indg.gov.in/e-governance/imrb-launches-web-audience-measurement-tool/view?set_language=te
http://www.indg.gov.in/e-governance/imrb-launches-web-audience-measurement-tool/view?set_language=kn
http://www.indg.gov.in/
http://www.indg.gov.in/e-governance/
http://www.indg.gov.in/e-governance/
http://www.indg.gov.in/e-governance/
http://www.indg.gov.in/agriculture/
http://www.indg.gov.in/health/
http://www.indg.gov.in/primary-education/
http://www.indg.gov.in/primary-education/
http://www.indg.gov.in/primary-education/
http://www.indg.gov.in/social-sector/
http://www.indg.gov.in/rural-energy
http://www.indg.gov.in/rural-energy
http://www.indg.gov.in/rural-energy
http://www.indg.gov.in/e-governance/
http://mit.gov.in/
http://www.cdac.in/
http://www.indg.gov.in/e-governance/e-governance/93093e93794d91f94d93094092f-908-92a94d93093693e938928-92f94b91c92893e/
http://www.indg.gov.in/e-governance/e-governance/93093e93794d91f94d93094092f-908-92a94d93093693e938928-92f94b91c92893e/
http://www.indg.gov.in/e-governance/e-governance/93093e93794d91f94d93094092f-908-92a94d93093693e938928-92f94b91c92893e/
http://www.indg.gov.in/e-governance/e-governance/93093e93794d91f94d93094092f-908-92a94d93093693e938928-92f94b91c92893e/
http://www.indg.gov.in/e-governance/e-governance/93093e93794d91f94d93094092f-908-92a94d93093693e938928-92f94b91c92893e/
http://www.indg.gov.in/e-governance/e-governance/93093e93794d91f94d93094092f-908-92a94d93093693e938928-92f94b91c92893e/
http://www.indg.gov.in/e-governance/e-governance/93093e93794d91f94d93094092f-908-92a94d93093693e938928-92f94b91c92893e/
http://www.indg.gov.in/e-governance/right-to-information/92e93e93993f92494091a93e-90592793f91593e930-90592793f92893f92f92e-96896696696b
http://www.indg.gov.in/e-governance/right-to-information/92e93e93993f92494091a93e-90592793f91593e930-90592793f92893f92f92e-96896696696b
http://www.indg.gov.in/e-governance/right-to-information/92e93e93993f92494091a93e-90592793f91593e930-90592793f92893f92f92e-96896696696b
http://www.indg.gov.in/e-governance/right-to-information/92e93e93993f92494091a93e-90592793f91593e930-90592793f92893f92f92e-96896696696b
http://www.indg.gov.in/e-governance/right-to-information/92e93e93993f92494091a93e-90592793f91593e930-90592793f92893f92f92e-96896696696b
http://www.indg.gov.in/e-governance/right-to-information/92e93e93993f92494091a93e-90592793f91593e930-90592793f92893f92f92e-96896696696b
http://www.indg.gov.in/e-governance/right-to-information/92e93e93993f92494091a93e-90592793f91593e930-90592793f92893f92f92e-96896696696b
http://www.indg.gov.in/e-governance/right-to-information/92e93e93993f92494091a93e-90592793f91593e930-90592793f92893f92f92e-96896696696b
http://www.indg.gov.in/e-governance/right-to-information/92e93e93993f92494091a93e-90592793f91593e930-90592793f92893f92f92e-96896696696b
http://www.indg.gov.in/e-governance/e-governance/vle-corner/
http://www.indg.gov.in/e-governance/e-governance/vle-corner/
http://www.indg.gov.in/e-governance/e-governance/vle-corner/
http://www.indg.gov.in/e-governance/e-governance/908-92a94d93093693e93892893e91a94d92f93e-92d93e93092493e924-90992a93292c94d927-90593892393e93094d200d92f93e-93894793593e-935/
http://www.indg.gov.in/e-governance/e-governance/908-92a94d93093693e93892893e91a94d92f93e-92d93e93092493e924-90992a93292c94d927-90593892393e93094d200d92f93e-93894793593e-935/
http://www.indg.gov.in/e-governance/e-governance/908-92a94d93093693e93892893e91a94d92f93e-92d93e93092493e924-90992a93292c94d927-90593892393e93094d200d92f93e-93894793593e-935/
http://www.indg.gov.in/e-governance/e-governance/908-92a94d93093693e93892893e91a94d92f93e-92d93e93092493e924-90992a93292c94d927-90593892393e93094d200d92f93e-93894793593e-935/
http://www.indg.gov.in/e-governance/e-governance/908-92a94d93093693e93892893e91a94d92f93e-92d93e93092493e924-90992a93292c94d927-90593892393e93094d200d92f93e-93894793593e-935/
http://www.indg.gov.in/e-governance/e-governance/ict-initiatives-in-states-uts/93093e91c94d92f93e90292e927940932-90692f93894091f940-92a94192293e91593e930/
http://www.indg.gov.in/e-governance/e-governance/ict-initiatives-in-states-uts/93093e91c94d92f93e90292e927940932-90692f93894091f940-92a94192293e91593e930/
http://www.indg.gov.in/e-governance/e-governance/ict-initiatives-in-states-uts/93093e91c94d92f93e90292e927940932-90692f93894091f940-92a94192293e91593e930/
http://www.indg.gov.in/e-governance/e-governance/ict-initiatives-in-states-uts/93093e91c94d92f93e90292e927940932-90692f93894091f940-92a94192293e91593e930/
http://www.indg.gov.in/e-governance/e-governance/ict-initiatives-in-states-uts/93093e91c94d92f93e90292e927940932-90692f93894091f940-92a94192293e91593e930/
http://www.indg.gov.in/e-governance/e-governance/91593e92f92694793593f93792f915-93894793593e90292e927940932-90692f93894091f940
http://www.indg.gov.in/e-governance/e-governance/91593e92f92694793593f93792f915-93894793593e90292e927940932-90692f93894091f940
http://www.indg.gov.in/e-governance/e-governance/91593e92f92694793593f93792f915-93894793593e90292e927940932-90692f93894091f940
http://www.indg.gov.in/e-governance/e-governance/91593e92f92694793593f93792f915-93894793593e90292e927940932-90692f93894091f940
http://www.indg.gov.in/e-governance/e-governance/91593e92f92694793593f93792f915-93894793593e90292e927940932-90692f93894091f940
http://www.indg.gov.in/e-governance/e-governance/mobilegovernance/92e94b92c93e908932-92a94d93093693e938928
http://www.indg.gov.in/e-governance/e-governance/mobilegovernance/92e94b92c93e908932-92a94d93093693e938928
http://www.indg.gov.in/e-governance/e-governance/mobilegovernance/92e94b92c93e908932-92a94d93093693e938928
http://www.indg.gov.in/e-governance/e-governance/e-govresources/908-92a94d93093693e93892893e935930-91593e93094d92f930924-90593892393e93094d200d92f93e-93890293894d92593e
http://www.indg.gov.in/e-governance/e-governance/e-govresources/908-92a94d93093693e93892893e935930-91593e93094d92f930924-90593892393e93094d200d92f93e-93890293894d92593e
http://www.indg.gov.in/e-governance/e-governance/e-govresources/908-92a94d93093693e93892893e935930-91593e93094d92f930924-90593892393e93094d200d92f93e-93890293894d92593e
http://www.indg.gov.in/e-governance/e-governance/e-govresources/908-92a94d93093693e93892893e935930-91593e93094d92f930924-90593892393e93094d200d92f93e-93890293894d92593e
http://www.indg.gov.in/e-governance/e-governance/e-govresources/908-92a94d93093693e93892893e935930-91593e93094d92f930924-90593892393e93094d200d92f93e-93890293894d92593e
http://www.indg.gov.in/e-governance/e-governance/e-govresources/908-92a94d93093693e93892893e935930-91593e93094d92f930924-90593892393e93094d200d92f93e-93890293894d92593e
http://www.indg.gov.in/e-governance/e-governance/e-govresources/908-92a94d93093693e93892893e935930-91593e93094d92f930924-90593892393e93094d200d92f93e-93890293894d92593e
http://www.indg.gov.in/e-governance/e-governance/e-govresources/908-92a94d93093693e93892893e935930-91593e93094d92f930924-90593892393e93094d200d92f93e-93890293894d92593e
http://www.indg.gov.in/e-governance/e-governance/e-govresources/908-92a94d93093693e93892893e935930-91593e93094d92f930924-90593892393e93094d200d92f93e-93890293894d92593e
http://www.indg.gov.in/e-governance/e-governance/utility-forms/93893e93094d93591c92893f915-93894193593f92793e90293893e92094091a947-90593094d91c
http://www.indg.gov.in/e-governance/e-governance/utility-forms/93893e93094d93591c92893f915-93894193593f92793e90293893e92094091a947-90593094d91c
http://www.indg.gov.in/e-governance/e-governance/utility-forms/93893e93094d93591c92893f915-93894193593f92793e90293893e92094091a947-90593094d91c
http://www.indg.gov.in/e-governance/e-governance/utility-forms/93893e93094d93591c92893f915-93894193593f92793e90293893e92094091a947-90593094d91c
http://www.indg.gov.in/e-governance/e-governance/utility-forms/93893e93094d93591c92893f915-93894193593f92793e90293893e92094091a947-90593094d91c
http://www.indg.gov.in/e-governance/e-governance/908-93693e938928-91a93094d91a93e-92e90291a-1/
http://www.indg.gov.in/e-governance/e-governance/908-93693e938928-91a93094d91a93e-92e90291a-1/
http://www.indg.gov.in/e-governance/e-governance/908-93693e938928-91a93094d91a93e-92e90291a-1/
http://www.indg.gov.in/90692e91a94d92f93e-92c92694d926932/
http://www.indg.gov.in/90692e91a94d92f93e-92c92694d926932/
http://www.indg.gov.in/90692e91a94d92f93e-92c92694d926932/
http://www.indg.gov.in/90692e91a94d92f93e-93594792c93893e90891f936940-93293f902915-91593093e/
http://www.indg.gov.in/90692e91a94d92f93e-93594792c93893e90891f936940-93293f902915-91593093e/
http://www.indg.gov.in/90692e91a94d92f93e-93594792c93893e90891f936940-93293f902915-91593093e/
http://www.indg.gov.in/90692e91a94d92f93e-93594792c93893e90891f936940-93293f902915-91593093e/
http://www.indg.gov.in/90692e91a94d92f93e-93594792c93893e90891f936940-93293f902915-91593093e/
http://www.indg.gov.in/90692e91a94d92f93e-93594792c93893e90891f936940-93293f902915-91593093e/
http://www.indg.gov.in/90692e91a94d92f93e-93594792c93893e90891f936940-93293f902915-91593093e/
http://www.indg.gov.in/90692e91a94d92f93e-93594792c93893e90891f936940-93293f902915-91593093e/
http://www.indg.gov.in/9869ae9be9a69c79b0-9b89be9a59c7-9af9979be9af997-9959b09c19a8/
http://www.indg.gov.in/9869ae9be9a69c79b0-9b89be9a59c7-9af9979be9af997-9959b09c19a8/
http://www.indg.gov.in/9869ae9be9a69c79b0-9b89be9a59c7-9af9979be9af997-9959b09c19a8/
http://www.indg.gov.in/9869ae9be9a69c79b0-9b89be9a59c7-9af9979be9af997-9959b09c19a8/
http://www.indg.gov.in/9869ae9be9a69c79b0-9b89be9a59c7-9af9979be9af997-9959b09c19a8/
http://www.indg.gov.in/9869ae9be9a69c79b0-9b89be9a59c7-9af9979be9af997-9959b09c19a8/
http://www.indg.gov.in/9869ae9be9a69c79b0-9b89be9a59c7-9af9979be9af997-9959b09c19a8/
http://www.indg.gov.in/93992e940-90692393f-92891593e930/
http://www.indg.gov.in/93992e940-90692393f-92891593e930/
http://www.indg.gov.in/93992e940-90692393f-92891593e930/
http://www.addthis.com/bookmark.php?v=250&username=mohan84

Will WAM become a common measuring tool for Digital like TAM, RAM are for TV, Radio? | Alootechie

Acootechie

News | Marketing Channels | Mobile | Media Strategies | Consumer Strategies | Search | Events | Gaming | Interviews | Brand Side of the Story | Jobs

Will WAM become a common measuring tool for Digital like TAM, RAM
are for TV, Radio?

03 November, 2010

by Satrajit Sen

IMRB International and Internet and Mobile Association of India (IAMAI) have jointly launched Web Audience
Measurement (WAM), a tool to measure internet usage in India. According to IMRB, the tool will not just
measure how many people access the internet, but also their demographics — age, sex, which regions they come
from and their usage habits.

“WAM is a software meter and is custom built for India. The meter needs permission from the user to track the
websites he or she is visiting and captures the data and sends them back to our IMRB servers. The meter works
with multi browsers but doesn’t count HTTPS sites,” Balendu Shrivastava, group business director, IMRB

International, has told AlooTechie.

The panel based system is capable of capturing audience data across multiple browsers (IE, Chrome and Firefox)
and messengers (Yahoo Messenger, Windows Live and Google Talk). The system also captures data across
internet access points including cyber cafe, homes and offices. The data captured from the system is projected to

the audience universe determined by the industry defining I-Cube research.

According to Balendu Shrivastava, the panel size for WAM is now 5,000 individuals divided
across geographies of five metros and the rest of India. “The tool is uniquely made for India
and other emerging nations and one of its major USP is that it provides the report just the
way RAM and TAM do for radio and TV respectively. Media planners and advertisers won’t
need to learn any new terminology to understand the medium better. Again, the rating
system, that is WRP (Web Rating Point) is very similar to TRP (Television Rating Point)
where the only difference is that TRP is minute-based and WRP is second-based,”
Shrivastava added.

Following the development, AlooTechie caught up with some of the key online media planners in the country and
a representative of JAMAI to know their take on how they see WAM helping gain the advertisers’ confidence on

digital media in India.

Mehul Gupta, associate vice president, IAMAI said that over the years it has been realized
that there is a big gap in having a foolproof, accurate and media planner friendly
measurement system for Internet. “WRP is being introduced, which will be the proposed
currency for media buying in the Internet space, just like TRP in the Television space. The
system which follows the traditional tenets of audience measurement has been piloted for
over a year. The panel based approach adopted by the system has been made possible due to
a unique metering technology custom built for the Indian market. Following the key principle
of measuring audiences and not machines, the meter is capable of capturing usage data from

multiple machines attributing to the same panellist. Further, the meter allows the flexibility of

capturing only the panel member’s data in case a machine is used by multiple users,” he
added.

Voicing his thoughts on observing simplicity of data that is provided, Madan Sanglikar,
principal partner, invention, Mindshare India said that the best part of WAM is that they
are looking at providing the data in a lingo that the advertisers understand the best.
“Spends on the digital media industry will definitely grow and the fact that the media is now
measurable in a language that advertisers understand opportunities will increase. With
players like comScore, ViziSense, Google etc already present in the market and with the

likes of IMRB coming in, advertisers can now pick and choose a common consolidated data

from a platter,” Sanglikar added.
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Will WAM become a common measuring tool for Digital like TAM, RAM are for TV, Radio? | Alootechie

However, Madan Sanglikar said that it is somewhat early to comment on whether WAM would become the
uniform measuring tool for the digital industry. “It is still early days and the medium is just 10 years old. We
need more players and international names like Nielson to come with more robust measurement system for the

Indian market,” added Sanglikar.

Pointing out the importance of a decent panel size for any audience measurement tool,
Vivek Iyer, vice president and national head of media, Interactive Avenues said that
currently there are many authentic sources like comScore that report audience size and
also demographics like age and gender. “The initiative is a healthy one but depends on
methodologies including size of the panel, a good representation of the universe.
Currently, IRS (Indian Readership Survey) hugely under reports the audience size itself.
If the base itself is under reported, it will not impact digital spends significantly,” added
Iyer.

N

However, according to Iyer, there are some positives from this initiative that will give media planners a standard

metric to go by. “Pre and post campaign will be defined on the same audience and offline planners will get used
to getting reports from a tool like they do on TV,” said Vivek Iyer.

It might be too early to say whether WAM can really inspire traditional advertisers to increase their ad spend on
digital, but as of now, the tool definitely looks promising as it claims to offer the data in a language that the
traditional advertisers can easily understand. Though the panel size appears to be on the lower side now, given
IMRB’s name, it is definitely bound to increase fast in future. With all these, we can only hope the digital media

gets its fair share in the country’s overall media spend pie.
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INDIA— WPP-owned research agency IMRB International has
developed an online audience measurement system that uses

“custom-built” metering technology to track the sites that panel RESOURCES GROUP: Operations Project

L Man r|Gl | Market R rch Agen
members visit. $50k - $65K
$50k - $65k: Resources Group: This leading
According to local news reports the Web Audience Measurement (WAM) system has glob ...

launched with a sample size of 21,000 Indian households, covering 90,000
individuals.

% View More Jobs

Data is reported at day or part-day level, IMRB said, and the new meters are
compatible with multiple internet browsers, including all versions of Internet Explorer

and Chrome.
' research
IMRB said that the meters are capable of capturing usage data from multiple — now

computers used by individual panellists. In instances where shared computers are
used, only panellist-specific usage data will be collected — the web browsing history

of non-panellists using the same machine will be ignored, says IMRB. 5"}—} ap e t—h e fu ture
Research Now

Company president Thomas Puliyel (pictured) said: “Now we can say that we are truly
in the age of the internet. With WAM we can fully realise the potential of the internet
as an advertising and marketing medium. We will be able to measure the
effectiveness of the medium in terms of reach and frequency, just like any other
medium.”
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IMRB Debuts Web Audience Meter November 2 2010

In India, Kantar-owned IMRB has launched the ‘Web Audience Measurement’ (WAM) system, which uses a panel of
people issued with a new custom-built metering device.

The WAM system, which has been piloted for more than six months, uses metering
technology which is capable of capturing a panelist's Internet usage across multiple
machines.

In instances when a machine is accessed by multiple users, the meter is designed only to
capture data from the panel member. The firm says it can capture data from multiple
browsers including all versions of IE, Chrome, Firefox, Yahoo! Messenger, Google Talk
and MSN Messenger.

The meter has been developed not only to measure how many people access the
Internet, but also their profile by age, sex and demographics, and whether they do this on
weekdays or weekends, at the office, home or elsewhere.

Data reporting is managed through a tool which enables pre- and post-media planning,
duplication analysis and profiling.

‘With WAM we can fully realise the potential of the Internet as an advertising and marketing medium,’ states IMRB
President, Thomas Puliyel. ‘We will be able to measure the effectiveness of the medium in terms of reach and
frequency, just like any other medium.’

The new solution is a joint effort between IMRB and the Internet and Mobile Association of India (IAMALI).

Web site: www.imrbint.com .

IMRB:  All news

FOLLOW US on Twitter.

Simple printable version of this article.
Email this article to a friend.

Reqister for News emails

© MrWeb Ltd 2010

http://www.mrweb.com/drno/news12600.htm[11/8/2010 11:02:29 AM]


http://www.mrweb.com/
http://www.mrweb.com/drno/index.htm
http://www.mrweb.com/cgi-bin/banprocr.cgi?bNum=94drnoart
http://www.imrbint.com/
http://www.mrweb.com/cgi-bin/artsrch2-new.cgi?keynumSought=16304&keywdSought=&datSought=Any&codeSought=Any&titleSought=&fromAgEntry=yes&caseSen=no
http://www.twitter.com/mrwebnews
http://www.mrweb.com/drno/printable/pn12600.htm
mailto:?subject=Daily Research News / IMRB Debuts Web Audience Meter&body=I thought you might be interested in this item from Daily Research News online:%0D%0A%0D%0Ahttp://www.mrweb.com/drno/news12600.htm%0D%0A%0D%0A(published November 2 2010)%0D%0A%0D%0A
http://www.mrweb.com/newsreg/index.htm

Part 1: How IMRB’s Web Audience Measurement Tracks Usage - MediaNama

MEDIANAMA

NEWS & ANALYSIS OF DIGITAL MEDIA IN INDIA

HOME INTERNET MOBILE MEDIA APPS

SERVICES  POLICY | DEALS | ADVERTISE

CONTACT

JOBS Search Medianama...

Part 1: How IMRB’s Web Audience Measurement ‘ m 12
Tracks Usage weets
By Nikhil Pahwa on November 3rd, 2010 | i~ Comments (6)

In the time that it took IMRB to launch its Web Audience Measurement
(WAM) system for analyzing usage of the Internet in India — we’d reported
about its plans two years ago — much has changed: Comscore appears to
have gained acceptance in India, Komli Media launched Vizisense and
later introduced a freemium model. Nielsen hasn't yet launched its own audience measurement product,
and the space for an authoritative audience measurement system in India is still up for grabs.

IMRB

WAN does a few firsts — it introduces the concept of WRP’s, or Web Rating Points, tracks time on site
and “exposure”, which will be of relevance to display advertisers, and is also able to track instant
messenger usage. But, it has its limitations. We spoke at length with Balendu Shrivastava, Group
Business Director, IMRB, who has spent over two years on this product.

MediaNama: How does WAM Work?

Shrivastava: WAM is a true measurement of the Internet audience, and we're using Panel information.
Through the panel, we're completely capturing the entire Internet usage that a person does, across
browsers. It is not limited to Internet Explorer, Firefox or Chrome alone, and tracks Internet usage
across browsers and across messengers, because we'’re not embeding a software on the browser. It's
an exe file given to a panelist, and he just has to run that file. Every time he starts his computer, we
start getting the data from the panelist. Our software is a completely independent entity, present in the
network layer, pulling in data from there. Anything going to the Internet, we will tap into it.

MediaNama: With the panel, aren’'t you missing out on the office usage? Will a user install this in his
office computer? What about cybercafe usage?

Shrivastava: The moment we think about offices, we start to think about Infosys and TCS. If you look at
it in terms of number of establishments with computers and Internet, 80% of these are SME’s. So |
completely accept that my software will be thrown out by large companies, even though it is completely
secure, verified by Verisign, and follows the WPP privacy policies. | still understand that this kind of
software would not be placed in a banking environment or a very large software company.

MediaNama: But what about multiplicity of usage being lost, if you have someone on your panel who
uses on a desktop at home in the evening, and an office PC during the day?

Shrivastava: We encourage installations in both cases, and we've seen instances of multiple IP
addresses and multiple machine IDs where they are logging from. So people are accessing from
multiple points. We also see weekend usage dropping, and picks up during the weekdays and
worktimes. So there’s no reason to deny that we've got office machines. We've seen some installations
ourselves at SME's.

MediaNama: How have you done the panel selection?

Shrivastava: We've followed a traditional research methodology for that. We've broken down the
sampling, as per age, gender and SEC classification. We have divided into 12 odd cells, and each city
has 12 cells that have to be filled up. The recruitment is done offline and online. Even in case of online,
people who have been recruited in the panel, each individual has got a call and has been verified.
There’s an offline verification system.

MediaNama: How do you account for the self selection bias? (ED:users who apply online are likely to be
mature Internet users)

Shrivastava: We're not allowing any cell to have a very large number of people. Also, the sample is not
only an online selected sample. Thirdly, it's a completely verified sample, and we're looking at other
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data — frequency of access, what time is spent, and we're ensuring that we get a fair amount of spread,
although that is not our sampling criteria, but a verification criteria. Self sampling bias comes from
people who are expected to use the Internet a lot more. We're monitoring these data points as well, in
terms of what the response is stating, and we're able to control that behavior. Not all people who submit
data to me are taken into account. Over 50,000 people have registered and downloaded my software.
I’'m rejecting most of them, and I'm tracking around 6000, who are giving data to me regularly, according
to demographic profiles that | need.

MediaNama: But 6000 is a fairly tiny sample. Vizisense claims to have over 60,000.

Shrivastava: They can do any number that they want to. We don’t know what kind of weighting they're
doing. We have a universe in place. TAM (Television Audience Measurement), for example, has around
the same sample, for almost three times the audience. Secondly...

MediaNama: Questions have been raised about TAM'’s accuracy too...

Shrivastava: TAM is being done by us as well, so we know what it is about, hold it to our hearts and say
that that is something very accurate. What we have is an elaborate establishment survey (IAMAI-IMRB
I-Cube survey), covering 90,000 individuals. | don’t think Vizisense has anything of that sort. That places
credible estimates. We're the only agency in India that can give you data as per that particular cell that
we're looking at. If I'm saying 15-25 male in Delhi, it's the same establishment survey that I'm talking
about. A lot of my weighting characteristics are taken of. | don’t need a self-weighting sample, which is
typically a very very large sample size. | have achieved stability with a much smaller sample of around
2000. If I look at it from a sampling error point of view, a 6000 sample is almost reporting at a 99%
accuracy level.

MediaNama: Again, there’'s no way of judging whether it's 99% accurate or not, because you don’t have
a census to compare with.
Shrivastava: No, | have a universe figure, coming from the |-Cube (IMRB-IAMAI |-Cube Survey)

MediaNama: What about representation of sites? Unlike TV, the Internet is a larger universe. Wouldn't
there be an issue of availability or accuracy of metrics for a smaller sites, given that your sample is
limited?

Shrivastava: | understand that there is an entire ecosystem out there. From a measurement perspective,
we have to look at it from a cost-benefit point of view. The ecosystem of small sites, is currently mostly
working on performance basis. It's your top 20-100 sites that are doing advertising on a display basis,
fueling brand initiatives. The smaller sites come in for lead generation. | understand there’s a need for
covering small sites, but I'll have to spend quite a bit to get there. The idea is to get a system in place
which at least gets 80% of the online display advertising business in place, and then start looking at the
remaining 20%.

MediaNama: Are you planning to expand your base of panelists?
Shrivastava: I'm currently reporting the top 8 cities individually, and the rest are covered as Rest of
India. We'll be expanding it, and taking smaller cities into the mix.
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Mukund Mohan - 4 days ago

e Events are coming soon, stay tuned!

Nikhil Archives B
3 questions:
1. How does this help mobile internet usage. We track our hits from mobile and PC and mobile is growing [ setectmontn |

greater than 40%, PC is growing at 5%.
2. What about Cybercafes? More than 40% of our usage is from Cybercafes.
3. How do they track multi-use. The average Indian PC has 3-4 users.

Reply ¥ 1 reply - active less than 1 minute ago Report

Ly .# | @AnikethDsouza - 3 days ago
L2

My Analysis of features of product - break ups of data available and suggestions on WAM
http://bit.ly/cC7bM4

Reply Report

EI WAM Team - 4 days ago
Hi Mukund,

We are not tracking mobile Internet usage at this stage. We are waiting for higher adoption of the medium
and will announce our plans accordingly. We absolutely agree that mobile is one of the fastest growing
medium. We are waiting with bated breath for 3G to happen

On cafe usage, our software meter does not bind with the browser and hence is portable - a user can
easily carry it with him in a USB drive or download it again at a cafe. They just have to login again with
their login id and password.

Our meter is a login id and password based. This brings in some bit of discomfort to the users, but we
know for sure that we are getting data from right person.

Reply Report

P¥ | @joeonnet - 4 days ago
e
2]

The key point is that how are the guys in Digital agencies are gonna understand this rating. I've listened to
hilarious analysis on comscore from some really senior guys from digital agencies !

Anyways, Good luck to the WAM team

Reply ¥ 1 reply - active less than 1 minute ago Report

Ly .# | @AnikethDsouza - 3 days ago

WAM is for those people who do not understand the need of Internet on their Annual Marketing and
Promotion Budgets. For real internet planners, your experience will help you understand whats
important and there are variety of tools that will help you find an answer!

My Analysis of key features of product - break ups of data available on WAM and suggestions on
using WAM http://bit.ly/cC7bM4

Reply Report

EI Shujaat - 4 days ago

this is crazy. Reminds me of the debate on the UDRS in cricket. Why settle for 75-80% accuracy when
100% is possible? On the net, any site that is serious about advertising money shd be able to afford a
comprehensive web audit system, and not have to go for sample based metrics. On TV, one can understad
the tech is not there. But the web has it, so why go to the TV approach? It's not as if copying TV will get
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you the same size or values.

And smaller sites will be knocled silly in this. And to use a wide generalisation like saying those are used
for lead generation is to insult influential sites like the one in front of you, as well as other trade and
financial sites like livemint, ft.com, india.wsj etc.
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Metrics: Exposure & WRPs; Pricing; TAM Friendly weets

& Email & Print

IMRB

By Nikhil Pahwa on November 3rd, 2010 | i~ Comments (1)

In part one of this two part interview with Balendu Shrivastava, Group
Business Director, IMRB, told us about how their new Web Audience
Measurement system tracks user information, and how they've selected
the panel. In part two, he talks new metrics being introduced into the mix, specifically looking to address
the needs of Display Advertising:

MediaNama: Which instant messengers are you tracking, and are you able to track usage on multi-IM
software like Pidgin?

Shrivastava: That we don’t do. We typically track only the original versions of MSN, GTalk and Yahoo
messenger.

MediaNama: How do you track IM communications within GMail or Yahoo Mail?
Shrivastava: That is captured as a part of the website usage.

MediaNama: Are you also tracking any tag based data from websites? (ED: incorporating analytics from
sites themselves)
Shrivastava: It will be coming in pretty soon.

MediaNama: Which metrics are you tracking?

Shrivastava: We're tracking the traditional Internet metrics like page-views and time on site. I'm also
introducing new metrics like Exposures. Lets take Television as an example. If I'm on STAR, and |
move to Zee, and come back to STAR, my (TAM) meter captures two exposures to audiences.

In case of Internet, (let's say) | am on Rediff and | minimize the page, and go to Yahoo and come back
to Rediff, without refreshing the page. Till | refresh or close the page, the page-view is not taken as a
delivered one. But in our case, we capture user behavior. Exposure is controlled by the audience. Also,
the audience will be looking at giving multiple exposures. There are pages with AJAX, and the page
doesn't refresh. There are instances of no data going to the server, but the user keeps minimising and
maximising the window when using. We're capturing that as well. It cannot be tampered by servers, and
we can avoid server side refreshes put in for increasing pageviews. Secondly, the exposures, the way
they’re happening, in parallel to TV, are also being captured.

Second metric we've introduced is WRP (Web Rating Points), calculated the same way that TRP
(Television Rating Points) are calculated. The only difference is that TRPs are calculated for a 30
minute program, and on a minute level. In case of the Internet, we've seen that on an average, the
number of exposures per minute is 10. So our data is calculated at a seconds level, because the
Internet is a faster and non-linear medium. Otherwise, the ratings mean the same, they indicate the
same, and are comparable. This is time weighted viewership. There are other metrics which we are
testing at our end as well.

MediaNama: How are you differentiating yourself from Comscore?
Shrivastava: Comscore doesn't give you city-wise data. It does not give reach-frequency-buildups.

MediaNama: What are reach frequency buildups?

Shrivastava: Reach frequency buildups are when, typically, Levers (Unilever) is running a campaign,
they'll expect a reach of 30% of the universe, and each of them being exposed to the system at least 10
time. The metrics we're able to generate is — how many people have been exposed (i.e. shown the
advertisement): 1+ times, 2+ times, 3+ times. We can go on till 100 times. That's one big differentiator.
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Secondly, the platform that we've designed is on the TAM software. It's the same software engine on
the back-end. The analysis that we're generating, the WRPs, have been modified for the Internet
industry. But the mechanism, the formulas, are the same as for TRPs.

MediaNama: Are you at looking at an integration of WAM with TAM, for media planners who are making
a plan for TV and Internet? Will you give a bundled offering?
Shrivastava: A possibility around that cannot be denied.

MediaNama: How are you pricing this product for agencies? Vizisense is priced at Rs. 2 lakhs for a
basic license...

Shrivastava: We're keeping it at a low cost per unit, unlike TAM. We understand that TAM is for
television, and here it will need to be lower, at Rs. 5 lakhs. Our product is better — Vizisense cannot tell
you about usage for a Cricket match today between 4pm to 8pm. | can actually give you the WRP for
that particular duration for that particular site for that particular date. The date-wise data and day-parts
data is not available Vizisense. What they're giving is something that is monthly data. People run
campaigns on certain dates and certain time slots, not at peak time for Internet, whether 12-1 pm, 1-2
pm, 2-4 pm. We’'ll be able to identify which is the day of the week when Internet audiences are
maximum, when a publisher can charge a premium for an ad, or an advertiser can expect more hits.
We'll be the first company to talk about it.

Read part 1 of this interview here.
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. @codelust - 10 hours ago

| like the initiative. Considering the limitations of the medium, | would have hoped that they would not come
out with statements like the following: "There are instances of no data going to the server, but the user
keeps minimising and maximising the window when using. We're capturing that as well."

A software that captures every action at the network layer does not have any means of figuring out
maximizing and minimizing. If they do indeed capture maximizing and minimizing, it goes way beyond
capturing network traffic alone.

Also, sites that rely heavily on AJAX (Gmail, Google Reader, Twitter) will make calls at the network layer
which may or may not have any impact on the real usage of the sites. Example: leaving a Gmail tab open
persistently can result in at least 2-3 requests per minute going out to the Gmail server. If you track this
alone, it can bump up Gmail usage much higher than a traditional content website like Medianama, while
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end user may be using Medianama a lot more than Gmail.
#® [Full-time] Business Dev Manager / Executive at

It is not easy to get this piece right and | wish they'd be more forthcoming on that front than say something Prolificoe

to the tune of "we have all bases covered". Seriously, anyone who claims that "a 6000 sample is almost

reporting at a 99% accuracy level" on the internet has significant problems with the

assumptions/conclusions they are working with.
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e Events are coming soon, stay tuned!
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IMRB launches web audience measurement tool — India Development Gateway
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IMRB launches web audience measurement tool

o IMRB International has launched an India’s first large audience measurement system for
- the web on November 01, 2010, IMRB pitched web audience measurement or WAM to
.- advertisers and media-buying agencies. Like TAM for TV and RAM for radio, WAM will
o be based on a panel with a metering device that is custom built for India.

Although Nielsen and IMRB have an equal partnership in TAM for television ratings, the
two market research firms would be competing with each other in the web audience
measurement space. As and when Nielsen launches its own audience measurement tool
for the internet, there is bound to be friction between the two market research firms.

Two months ago, Nielsen had said it was investing in the development of a new metrics
for measuring audiences in the new medium based on the convergence platform. As the
shift from a two-screen medium (television and mobile) to a three screen medium (with
internet) gathers momentum, Nielsen had then said it hoped to give a direction to
marketers on where they could put their advertising money. In the US, The Nielsen
Company is developing Nielsen Online Campaign Ratings, which will provide audience
data comparable to Nielsen’s television ratings. While Nielsen is still looking to launch a
suitable model for India, IMRB believes that WAM will demystify the medium for
marketers.

However, the general consensus among clients was in favor of a common metrics which
is acceptable to the entire industry. At a panel discussion on how effective advertising is
on this medium, Sam Balsara, CMD, Madison, said the ideal model would be where the
measuring system is co-owned and co-governed by respective industry bodies such as
the AAAI. Balsara said that there are other companies like comScore and ViziSense
which also measure web audiences.

According to IMRB, WAM will not only track the number of people who access the net but
also their profiles. With WAM, we can fully realize the potential of the internet as an
advertising and marketing medium. We will be able to measure the effectiveness of the
medium in terms of reach and frequency, said Thomas Puliyel, president, IMRB
International.

Source:The Times of India
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